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ABSTRACT 

The Stone Age Resort represents an innovative convergence of prehistoric thematic elements with contemporary luxury 

hospitality services, presenting a unique case study in niche tourism development. This exhaustive Business Needs Analysis 

(BNA) examines the resort's operational frameworks, customer engagement methodologies, and strategic positioning 

within the competitive hospitality landscape. Through a multi-dimensional research approach, the study identifies critical 

operational challenges including significant capital expenditures for thematic maintenance, pronounced seasonal revenue 

volatility, and the delicate balance required for technological integration in a carefully curated historical environment. 

The research methodology incorporated both qualitative and quantitative data collection techniques, gathering 

insights from diverse stakeholder groups including resort management, operational staff, repeat guests, and first-time 

visitors. Analytical findings reveal substantial opportunities for operational optimization, particularly in inventory 

management and staffing efficiency during off-peak periods. The study also uncovers valuable customer preferences 

regarding digital service enhancements that could be implemented without compromising the resort's immersive 

prehistoric ambiance. 

Strategic recommendations emerging from this analysis focus on three primary areas: technological innovation 

through augmented reality applications, comprehensive sustainability initiatives, and targeted customer experience 

enhancements. These proposals are designed to work synergistically, transforming the resort from its current status as a 

novelty attraction into a sustainable, market-leading experiential tourism destination. The implementation roadmap 

includes phased adoption of digital tools, restructuring of operational workflows, and development of unique seasonal 

programming to address revenue fluctuations. 
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INTRODUCTION 

This study operates within an interdisciplinary conceptual framework that integrates principles from hospitality 

management, experiential tourism theory, and sustainable business practices. The primary keyword of Business Needs 

Analysis (BNA) serves as the foundational methodology for systematically evaluating organizational requirements and 
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identifying strategic improvement opportunities. The concept of Themed Resort Development is examined through the lens 

of competitive differentiation, with particular attention to maintaining thematic authenticity while meeting modern guest 

expectations. 

Within the broader Hospitality Industry context, the research explores emerging trends in customer preferences, 

particularly the growing demand for immersive, Instagrammable experiences that combine education with entertainment. 

Strategic Planning components address both short-term operational adjustments and long-term brand positioning strategies. 

The study pays special attention to Customer Engagement paradigms in experiential tourism settings, analyzing how 

narrative consistency across all touch points enhances guest satisfaction and loyalty. 

Operational Efficiency metrics are evaluated with consideration for the unique challenges posed by highly themed 

environments, where aesthetic requirements often conflict with practical maintenance needs. The Sustainability dimension 

incorporates both environmental stewardship and business sustainability, examining how the resort can implement green 

initiatives while improving its bottom line. Concepts of Fusion Cuisine and Immersive Experience design are analyzed as 

potential differentiators in the competitive luxury resort market. 

Comprehensive Objectives and Research Goals 

The research establishes a tiered objective framework addressing immediate operational concerns, medium-term strategic 

initiatives, and long-term sustainability goals. At the operational level, the study conducts a thorough evaluation of cost 

structures across all departments, with particular focus on identifying inefficiencies in staffing models, inventory 

procurement, and facility maintenance. The analysis examines labor allocation patterns relative to occupancy fluctuations, 

seeking to optimize workforce deployment while maintaining service quality standards. 

Strategic objectives encompass a comprehensive assessment of the resort's market positioning, evaluating how 

effectively its prehistoric theme resonates with contemporary traveler preferences. This includes an analysis of competitor 

offerings and identification of white space opportunities in the themed hospitality sector. The research also investigates 

potential technological enhancements, carefully weighing guest desire for digital convenience against the need to preserve 

atmospheric authenticity. 

Customer-centric objectives focus on developing sophisticated segmentation strategies based on detailed analysis 

of guest demographics, behavior patterns, and satisfaction drivers. The study aims to create tailored engagement programs 

for key customer cohorts, particularly multigenerational families and experiential travel enthusiasts. Additional objectives 

examine the resort's sustainability practices, proposing measurable initiatives to reduce environmental impact while 

creating unique guest education opportunities. 

The research methodology incorporates both retrospective performance analysis and forward-looking predictive 

modeling to ensure recommendations are both data-informed and future-proofed against industry trends. Cross-functional 

alignment between departments is identified as a critical success factor for implementing the study's recommendations 

effectively. 

Methodological Framework and Sampling Approach 

The research design employs a mixed-methods approach combining quantitative performance metrics with qualitative 

guest experience data. The sampling strategy was carefully structured to capture insights from all major stakeholder groups 

through complementary techniques. Purposive sampling targeted knowledge-rich participants including senior 
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management team members, department heads, and long-serving staff members who possess deep institutional knowledge 

about operational challenges and guest service nuances. 

For guest perspectives, the study implemented stratified sampling across multiple visitor segments, including 

first-time guests, repeat visitors, family groups, and solo experiential travelers. Data collection occurred across different 

seasons to account for temporal variations in service delivery and guest expectations. On-site research methods included 

structured shadowing of staff workflows, systematic observation of guest-resort interactions, and environmental audits of 

facility conditions. 

Supplemental data streams included analysis of three years of operational metrics, customer satisfaction surveys, 

and online review sentiment analysis. The research team conducted comparative benchmarking against industry standards 

for themed resorts and analyzed best practices from analogous hospitality concepts globally. Particular attention was paid 

to documenting the guest journey from pre-arrival research through post-departure engagement, identifying pain points and 

delight moments across the experience continuum. 

Expanded Data Analysis and Multidimensional Findings 

The comprehensive data analysis revealed several critical insights across operational, financial, and experiential dimensions. 

Operational findings highlighted significant cost pressures from maintaining bespoke prehistoric design elements, with 

particular challenges in sourcing qualified artisans for repairs and renovations. Staffing analysis uncovered inefficiencies in 

cross-departmental coordination, especially during seasonal transitions when activity mixes change dramatically. 

Financial analysis demonstrated heavy reliance on peak-season revenue, with the top 20% of operational days 

generating nearly 45% of annual income. This concentration creates vulnerability to weather events and economic 

downturns, necessitating development of alternative revenue streams. Customer expenditure patterns showed strong 

spending on themed merchandise and premium experiences, suggesting opportunities for enhanced retail strategies and 

tiered experience packages. 

Guest experience findings revealed fascinating paradoxes—while visitors highly value the immersive prehistoric 

environment, they simultaneously expect contemporary conveniences like seamless WiFi and mobile check-in. Families 

with children emerged as the most valuable customer segment, displaying higher daily spending and greater likelihood of 

return visits. However, feedback indicated unmet needs for more child-specific programming and better integration of 

educational content. 

Sustainability audit results identified significant opportunities in energy efficiency, particularly in lighting and 

HVAC systems that currently conflict with the rustic theme. Waste stream analysis showed disproportionate food waste 

from banquet operations and excessive packaging from themed retail items. These findings informed the development of 

targeted improvement initiatives in the recommendation phase. 

Holistic Strategic Recommendations and Implementation Framework 

The study proposes an integrated transformation roadmap addressing all identified opportunity areas through coordinated 

initiatives. For digital enhancement, the recommendation framework suggests a carefully balanced approach introducing 

augmented reality elements at strategic touchpoints. This includes AR-enabled cave paintings that reveal additional content 

through guest smartphones, and virtual reality time-travel experiences in designated technology zones that don't disrupt 

overall thematic integrity. 
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Operational restructuring focuses on creating flexible workforce models with multi-skilled "experience guides" 

replacing traditional departmental silos. Proposed inventory management improvements include just-in-time sourcing 

partnerships with local artisans and 3D printing applications for small theming elements. The recommendation package 

includes detailed financial modeling showing potential efficiency gains from these changes. 

Customer experience innovations center on developing segmented programming, including premium "Flintstone 

Family" packages with exclusive activities and "Rock Age Romance" offerings for couples. The proposal includes a 

complete redesign of the loyalty program to incorporate experiential rewards and community-building elements. 

Educational components would be enhanced through partnerships with archaeological institutions and interactive learning 

stations. 

Sustainability initiatives combine immediate "quick win" projects like LED lighting retrofits disguised as torches 

with longer-term investments in renewable energy systems. The recommendations include a comprehensive waste 

reduction strategy targeting food, packaging, and operational supplies. Unique to this proposal is the concept of "guest-

participatory sustainability" where visitors can engage in hands-on eco-activities as part of their resort experience. 

Implementation is structured in three waves: immediate operational tweaks (0-6 months), medium-term system 

implementations (6-18 months), and long-term strategic investments (18-36 months). The plan includes detailed change 

management protocols to ensure staff buy-in and training requirements for new technologies and service approaches. 

Performance tracking metrics are specified for each initiative, allowing for data-driven refinement during rollout. 

CONCLUSION AND FUTURE RESEARCH DIRECTIONS 

This comprehensive Business Needs Analysis demonstrates that Stone Age Resort possesses strong foundational assets but 

requires strategic modernization to achieve its full market potential. The study's recommendations provide a balanced 

approach to addressing operational challenges while enhancing what makes the resort unique. Successful implementation 

would position the property as a leader in next-generation themed hospitality, blending immersive environments with smart 

technology and sustainable practices. 

The transformation roadmap acknowledges the inherent tensions between preservation and innovation, suggesting 

phased approaches that allow for testing and refinement. Particular emphasis is placed on maintaining the resort's authentic 

storytelling while meeting evolving guest expectations for convenience and personalization. The financial modeling 

incorporated in the study indicates strong ROI potential for the proposed initiatives, particularly in customer retention and 

operational efficiency gains. 

Future research directions identified include deeper exploration of generational differences in themed hospitality 

preferences, longitudinal studies on the impact of AR integration in immersive environments, and development of 

standardized metrics for evaluating thematic authenticity. The study also suggests creating an industry consortium for 

sharing best practices in sustainable resort operations, positioning Stone Age Resort as a thought leader in this space. 

By adopting this strategic framework, Stone Age Resort can evolve from its current position as a niche attraction 

to become a benchmark for innovative, sustainable, and profitable themed hospitality. The implementation will require 

committed leadership and careful change management, but the potential rewards justify the investment in transformation. 

 



Comprehensive Business Needs Analysis of Stone Age Resort: A Path to Sustainable Themed Hospitality Excellence                                                   33 

 
www.iaset.us                                                                                                                                                                                                        editor@iaset.us 

REFERENCES 

1. Kotler, P., Bowen, J. T., & Makens, J. C. (2016). Marketing for Hospitality and Tourism (7th ed.). Pearson 

Education. 

2. Bohdanowicz, P., & Zientara, P. (2009). “Hotel companies’ contribution to improving the quality of life of local 

communities and the well-being of their employees.” Tourism and Hospitality Research, 9(2), 147–158. 

3. Ali, F., & Frew, E. (2014). “Technology innovation and applications in sustainable destination development.” 

Worldwide Hospitality and Tourism Themes, 6(2), 188–195. 

4. Gössling, S., Scott, D., & Hall, C. M. (2015). “Tourism and water: Interactions, impacts and challenges.” 

Journal of Sustainable Tourism, 23(2), 155–172. 

5. Pine, B. J., & Gilmore, J. H. (1999). The Experience Economy: Work is Theatre & Every Business a Stage. 

Harvard Business Press. 

6. Chan, E. S. W., & Wong, S. C. K. (2006). “Motivations for ISO 14001 in the hotel industry.” Tourism 

Management, 27(3), 481–492. 

7. Porter, M. E. (2008). “The Five Competitive Forces That Shape Strategy.” Harvard Business Review, 86(1), 78–

93. 

8. Rahman, I., Reynolds, D., & Svaren, S. (2012). “How ‘green’ are North American hotels? An exploration of low-

cost adoption practices.” International Journal of Hospitality Management, 31(3), 720–727. 

 

 

 

 

 



 

 


